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Fhis is an economic development feasibility study funded by the New Honzons

Gramt Program through the Community Foundation of Western North Carolina,

his study focuses on the viability of using a naturnl resource to help boost the
economy in Marshall, North Cagolina

I'he French Broad River
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Section Eight
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Redmon Dam
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Surveys




Hot Springs Businesses

Eighteen Hot Springs businesses were surveyed. They consisted of; eating
establishments, dnnking establishment, retail businesses, mineral spa, camp ground.
cotlage rentals, motel, service stations, bait shop, bed and breakfasts, and a readior.

During the months from March to September the following businesses see an
increase in their revenues doe 1o recreational river user traffic:

SO% 1o 80% increase
Campground Store, Campground, Restaurants, and Mineral Spa.
40°% increase
Bed and Breakfasts
108 10 20°% increase
Drinking Establishment, Service Stations, and Retadl
5% though 10% increase
Cottage Rentals Hiking Supplies, Bait Shop, and Auto Service

The following businesses sxy they see no revenue increase due to recreational
nver user traffic;

Grocery, Home and Garden, Hardware, Motel, and Realtor,

According 10 the effected businesses, recreational river users tend 1o purchase
the following items;

food, supplies, souvenirs, beer, firewood, camens, phone cards, batteries,
grocencs, and tee shins

When asked if there was a drinking problem among river users, 100% of the
businesses surveyed said no. They also said there was not a dnnking problem with
the locals and that there was no increase in crime during raftin £ season.

89% of the businesses in Hot Springs believe that having rafting companics
focated in their town is good for the Town's economy. * More people, more
customers, more sales, more money, more employment™




Rafting companies

Five Rafting companics were surveyed.

Through paying for, property tax, local employment, vehicle registration,
usumnce, fuel and maintenance, local advertising, utilities, food, rent, Forest Service
charges, and sales tax, each rafting company puts an average of $95,000.00 into the
local economy every season. Combined they contribute close 1o one half million
dollars, 97% of which is generated from river users that live outside of Madison
County,

The rafting companies participase in several river cleanups a season, One
company filled five rafts full of trash twice last season. The majority of the trash
collected was; plastic bottles, bast containers, tires, soda cans. and other plastic
Containers,

Each company closely supervises their clients ( the rafiers). They use certified
safety gear and well maintained equipment. They give pre tnip safety talks and
paddling instructions, preach ecology, and avoid disturbeng other river users.

Four of the five companies said they would consider starting trps in Marshall
If there was a way around Redmon Dam. One company expressed interest in basing
their company in Marshall,

A list of pecessitics in order for rfting trips to start in Marshall are:

Parking arca, launch site, restrooms, changing rooms, and a water
fountain.



River users

1007% of the river users surveyed said they would recommend section nine of
the French Broad River and it's mfting company guides, as a recreational
destination for others to come to and enjoy.

River user statistics.

Home: Madison County ( 3% ), North Carolina ( 39% ), out of
state ( 56% ), out of country ( 2% ).
Average Age: 35
Traveling with:  Alone ( 0% ), Family ( 56% ), Growp ( 22% )
Friends ( 22% ),
Learned about French Broad River rafting from:
Intermet ( 907%),
Friends ( 7% ), Brochures ( 3% ).
Been planning river trip for
114 days ( 20% ), 1 to 2 weeks ( 26% ),
1 10 6 months ( 48% ), | year (6% )
First time rafling: (47% )

§1% of those surveyed, said that they would consider taking their families on

a scenic float trip, 76% of the 81% said that a short portage would not stop them
from making the trip,

The following are items river wsers said they are likely to purchase o a river
ocating: T-shirts, river shoes, food, disposable camerss, clothing, sunglasses, jackets,
sweatshirts, sun scroen, first aid supplies, camping supplies, pictures, water, caps, and

lodging.

The establishments that river users say they are most likely 1o visit are;
Restaurants ( 83% ), Bars (42% ), Antique Store ( 42% ), Outfitter
Store { 38% ), General Store ( 38% ), Pottery Shop ( 33% ),
Hotel ( 33% ), Bed and Breakfast ( 29% ), Craft Store ( 29% ).
Clothing Store ( 29% ), Old Hardware Store ( 29% ), Spa (25% ),
Ant Gallery ( 13% ). and Flower Shop ( 8% ).




Marshall Businesses

Pweaty Marshall businesses were surveyed. B0'% see no increase in their
revenues dunng rafling season. 95% believe that having niver users begin aaxd enxd
their tnps in Marshall would be good for Marshall's ecomomy. 100% believe making
this section more accessible is a good idea. 95% think that a rafting company would
be a good basiness 10 bave in Marshall, No one foresees having problems with out
of lown nver users. Less than Y% use the niver in any way, 100% say they would

promote the use of this section of the French Broad

When asked where a good location for a rafting company would be, the
following suggestions were madie: the Island, the Chevy bailding, Cody Motor Sales,

the Glove factory, and the back lot of Bowman Hardware




Conclusion

Businesses in the neighboring Town of Hot Springs, have a substantial
seasonal increase in their revenues due to the recreational use of the French Broad
River in their town.,

Each rafting company puts an average of $95,000.00 into the local
sconomy every season. Combined they contribute close 10 one half million dollars,
98% of which is generated from river users that live outside of Madison County

Four of the five rafting companies surveyed are inerested in starting
nver tnps from Marshall,

Marshall business owners would like 10 see their section of the French
Broad River become more acoessible to nver users.

Easy river access would lead to more river use which means more
consumer traffic in the downtown arca. More consumer traflic leads to more things
being purchased, which has a favorable effect on the economy.




